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We’re the heart of The ViIIag\e. . : 1 \

The 2024 Greater Village Market Report- \
highlights the trends and k% metrics - h L

demonstrating what every New Yorker > ‘
knows: Greenwich Village is at the center of \

art, culture, and creativity in the City. This .
scene drives economic vitality in the area and

makes it far more resilient and dynamic than \

other commercial districts in Manhattan. \ n

This report is produced by the Village ps

Alliance District Management Association 3 " )

whose boundaries cover the heart of

Greenwich Village. ‘
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Photo Courtesy of The Public Theater



Alamo (“The Cube”)

Manhattan’s Creative Hub

Home to Arts and Culture Quad Theater Public Theater O theaters
Electric Lady Studios Webster Hall Swiss Institute O galleries
© museums
j =
| = @ cultural sites
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NYU Skirball

IFC Center

Greenwich Village is Manhattan’s premier
neighborhood for arts and culture. The
density of theaters, galleries, museums, and
institutions is the backbone¥for-office, retail,
and hospitality markets. Thére are endless
reasons to be in the Village, including
dining, shopping, creating or catching a
show.

Creativity and energy pulses through our
neighborhood. Area institutions enroll
over 85K students, and over 2.5K people
are employed in arts-industry jobs. Our
sidewalks are streams of inspiration.

Source: Village Alliance; U.S.Census Bureau, Center for Economic Studies, LEHD; Google Maps



101 ASTOR PLACE

OHN'S
ERSITY

X

ST,
Ui




We’re Home to Big Players.

Residents and Workforce in the Greater Village Market Area

Residents of the Greater Village Market 25y/o - 34 y/o 27%
Area are diverse, well-educated, and
employed in high-paying industries. The
median household income of these
residents is over $140K, and nearly one-
third of households earn over $200K
annually. High-earning residents and the
89K+ people who work in the village support
our institutions, art galleries, innovative
restaurants, and cutting-edge fashion
retailers.

133K

RESIDENTS

The Greater Village Market Area is home to
over 57K people between the ages of 15
and 34. This youthful demographic led by
students and young-professionals injects
energy into our community.

S NEARLY 1 / S

OF HOUSEHOLDS
MAKE OVER $200K

15 y/o - 24 y/o 16%

Tech Employers within the Village Alliance

Business Improvement District 12% 35y/o to 44 ylo

I 1 ‘\:\Vc:::ﬂous 11% 55y/o to 64 y/o
[ | 5/ 10% 45y/o to 54 ylo
‘{ : -1 r_,. =_r“::/ ‘%“Sﬁio 9% 65y/o to 74 ylo
] Py T —

[ | l \ under 15 y/o 7% 7% over 75 y/o
3 N

WORKERS

enter for Economic Studies, LEHD
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We're a city-wide déstinatiop. :

Greenwich Village is well-connected by
Subway and Citi Bike\and our mix of
culture, offices, retail, an restaurants
attracts large numbers of New Yorkers
from all five boroughs. \

\

Data from the MTA shows that unlike
office-dominated neighborhoods, many
people come to Greenwich Vﬁlage in the
afternoons and evenings. The W 4 St -
Wash Sq Station experiences 40% of its
arrivals between Noon and 6:00 \M.
Our central location in the heart of
Downtown New York and our mix o
apartments, stores, offices, theaters,\and
restaurants make the village vibraft a |d
and into the night. I \\
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WEEKLY VISITORS
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Astor Place: The Village’s Town Square
- 3.S5M

Visitation Trends in Astor Place

- 140K

AVT MORE VISITS TO THE
VISITS II\[!\g1Nc)ERDPLACcE> 11K BID THAN LAST YEAR
arrivals from

1 o/ the north Foot traffic in the Village Alliance Business

Improvement District continues to rebound
|NCREASE FROM 2019 more visitors in FY 24 than in FY 23, an

from the pandemic - we saw 3.5 million
increase of 25 percent.

% 15K
6“7&;}/}, *

4 K );,0»2{9 > arrivals from

% %70, the east

arrivals from
the west

Astor Place is the heart of our
neighborhood. With year-round seating,
Tony Rosenthal's iconic spinning cube, and
food kiosks, people come to Astor Place to
see outdoor performances, meet friends

and take a moment to relax before moving
on to their next destination. 4 ’ K

Astor Place receives over 100K visits ta["';i‘gﬁt‘;‘rom

each day. It reached a peak of 140K 2

visits in September 2024, a 14 percent .
increase over pedestrian counts in a“‘\"“a\“e ot
September 2019. Arrows show the path of arrivals ‘;gu\“ea

that visitors take to Astor Place. ) ) :
Source: Placer.ai; Exteros data, September 2024 , Village Alliance






We’re Open and Vibrant.

New Stores and Storefront Availability

3%

Loong Noodles

Under Construction

Available

Open for Business

A new wellness spa on A delicious addition to
upscale University Place. St. Marks Place, our
nlghtllfe and food hub. Lincoln Market

Storefront Availability Rate

25%

20% High-quality groceries 85%
complement Sixth

Avenue’s neighborhood-

focused stores and

restaurants.

15%

10%

5%

0% —pot9— 2020 2021 2022 2023 2024

Our storefronts are active at levels better
than before the pandemic. New leasing
activity is occurring throughout the district,
highlighted by 2024 Q3 openings on Sixth
Avenue, University Place, Broadway, and
St. Mark’s Place.

Popular sandwich shop
serving foodies from NYU,
Cooper Union, and Astor
Place office buildings.

Source: Ginkgo, Village Alliance
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The New Face of Storefronts

The history of storefronts in the Village Alliance Business Improvement District Largest Sector
2024

N
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Largest Sector
1995

A balance between
heritage and modernity.

We dug into the Village Alliance archives
and measured the changing composition of
storefronts in the Village Alliance Business
Improvement District. When we started in
1995, retail dominated storefronts, and a
significant amount of retail was apparel and
footwear.

Our district has adapted to new trends and
technology, and now most storefronts are
for restaurants and services. Notable growth
categories since 1995 are fitness (1,500
percent increase), beauty and personal
service (264 percent), limited service
restaurants (246 percent) and full-service
restaurants (179 percent).

lllllllllllllllllllllllllllllllllllllllllllIIIIIIIIIIIIIIIIIIIIIIII

1995 2007 2018 2024

Source: Village Alliance and LiveXYZ
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Historic Character, Fresh Investment

Development News

Significant Renovation
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New Development

Greenwich Village is poised to receive the
most significant real estate investment since
110 University Place was developed in
2018.

Five new developments and two significant
renovations are scheduled to open in the
next two years. W. 8th Street is being
revitalized with new mixed-use construction
at 40 W. 8th Street and 44 W. 8th Street,
and 43 W. 8th Street is being gut renovated
after years of vacancy.

New development is adding nearly 35,000
square feet of ground floor retail, and over
500 feet of renewed street frontage.

14 Fifth Avenue 44 W 8th Street

renderlng courtesy of Robert A. M Stern
Architecture

rendering courtesy of INWORKSHOP
Architecture

64 University Place

rendermg courtesy of Kohn Pedersen
Fox.

40 W 8th Street

rendering courtesy of Morris Adjmi
Architects

1 St. Marks Place
T——

rendering courtey of Morris Adjmi
Architects

Source: Village Alliance, Wall Street Journal, The Rinaldi Group.



b | $1,606,860 G ich Vill
We’re Valuable. 51,000,500 roonuich vise

Commercial and Residential Values $1,541,874 West Village

$1,224,237 Manhattan Average

$1,141,152 East Village

Asking rents for office space in Greenwich
Village are higher than the Manhattan
average for Class A, B, and C

As per the Wall Street Journal, 64 University
Place “sold nearly all its units in 10 days ...
The average unit sold at $3.5 million, or
$3,000 a square foot, which by that
measure was a slight premium to other high-
end buildings [in Manhattan].”

According to Zillow, Greenwich Village’s
Home Values are higher than the adjacent
neighborhoods and the average unit
Downtown.

‘THE WALL STREET JOURNAL.
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VILLAGE
ALLIANCE

ABOUT US

The Village Alliance supports clean, safe,
and vibrant commercial corridors within
our District boundaries. We do this by
providing additional sanitation and safety
services, advocating for public space
improvements, and implementing creative
marketing and community-building to
attract and retain local business.

Sixth Avenue
Fifth Avenue

MacDougal

Mercer Street

‘_U_‘l?roadwa:yw

Lafayette Street

CONTACT US

8 East 8th Street

New York, NY 10003
(212) 777 - 2173
info@greenwichvillage.nyc

Village Alliance
Business
Improvement
District

Second Avenue

Third Avenue

‘ FOLLOW US

@villageon8th
greenwichwillage.nyc



